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(1) In this company we don’t cut corners: we produce a
high-quality, reliable product.

(2) You don’t have to decide now. Sleep on it and let us
know tomorrow.
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(3) If our partners don’t come up with their share, the
whole thing’s going to dead before we get to first base.

(4) In principle, I like the idea, but I’'m afraid it’s just too
long a shot in the present market.

(5) Negotiations for the merger of the two companies
were called off after accountants reached a stalemate over
valuation of assets.

(6) If something goes wrong, there’s no passing the buck,
the buck stops with you.

Bl (3) “get to first base” Y5 T 5 F 1% 8l I HEER LE
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JiBENE SR R . 1 (6) B “pass the buck” YT TS
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(7) Sales technique is the art of breaking the ice between
supplier and consumer.

(8) Road trials of the new car will provide the acid test of
its safety and reliability.
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